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S —E1E2E - B R (construct) - FRI BB EFRER AH EEHRTRWFEZHIR (image)
S A8 A(idea) < B - Construct TN DI —4HIMER concepts S - ABEEE | B

ILEFE construct ZEEE - HE #(variable) B A % % £ B9 (multi-dimensional )45 £ -

Bl -
i3 = BE /1 (language skill) @ — & #8 78 (construct) - H & F 5 (vocabulary) * 54
(syntax) * Ht= (spelling) & & = (concept) °
&5 & (advertising effectiveness)BHL construct - E & an i F1E (brand awareness)
F1'H & & 17 % (consumer behavior) BB AL concept °
= HE ?ﬁ BYH & & (satisfied service customer)@ —{E 1 8 (construct) - HF/m=E ~ AR

BB E B2 RIZEM R (concept) °

Constructed thing or concept

E=kG

a5 R B SRk
Bodet, G. (2008). Customer satisfaction and loyalty in service: Two concepts, four constructs,
several relationships. Journal of retailing and Consumer Services, 15, 156-162.

4.6.3 #E{(variables)
£ Concepts WIS C/E X EZBEFETEH ZDIE - BIE - WA concepts #1575 0]
PIFY £/ E5d variables « FHZ R variables ER2{EMERMFFE AT - PIUER concepts BY
HZRAEROK - Z 2 (variables) @ 0] LIE 2 57 ERIEN R (image) ~ B = (perception) * #= (concept)
B (events) * 1T A3(acts) * B (attributes) * 45 #&{(characteristics) * 45 8 (traits) * AR B&(situations)
Z A B I 7 205 (numerals) 3¢ £ & (values) - LIEEN S ECEMRHF I concepts ~ 1E1E
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(construct) % 45 14 (property) Z 72 /Z 8% & % (attributes) °

TET R P AR FTRY Bl (variables) O] L 70 42 B3 ¥ 14 (objects) S0 45 1 (properties) I 1E - #14
(objects) B BE—MABIANEIZRES - ERERNEBEEHURE - A - BI7TE - 125 - &
2%, MEIFFERWNIEBNEE - EBRES] - RBAE - 51 (properties) BRI 24 PR AUVAIE
HY4F =l (characteristics) - B1 2 B 52 55 4% (physical propertles)tl[l%m CEEE - B BE; 0
5t (psychological properties) 125 [E -~ i - B1EE - @M - 154 - 8% ; L2 % (social
properties)PEAR ~ SHERES ~ BERE - 517 - U ; Mt EKEE I LURIEREAM
5 -

""""" ##(variables) W HEHERIE M - 5FE B (exhaustive) : BIZEIBNWAGEMBERIE
OJBEHIRME 2 ;| B fR(mutually exclusive) : TEE—BZH G - ZFHE B ERFLEZE M {E B
MBS RFEEBEZENWEERBNERIR  A0DIEEERBRNEKE -

_\ rIIIH

Variable Attributes
Gender Male, female
Intelligence 80, 90, 100, 110, 120
Social status Low, middle, high

ISR IR E AV = (concept or construct) B ERIE(EFE S E£ 2 (variable) U EE &
Construct Variable 3

(Concept 1) (Concept 2) (Concept ?D CConcept 1) (Concept 2) (Concept @

\Variable 1 HVariabIe 2 HVariabIe 3 \

FEREERERENFZER L oJLUE DA Variable(3 £]) ~ Dimension(1&H 73 £8) %
Item(JZEEHEEE) = EZR(ER) - —E(ZEEUAY)Variable O] L& 73 4 E{E Dimension
= —{& Dimension 78 O] L@ A 8B item - —LEEEAEHY Variable OJ 85 R B —1{& Dimension - it
Dimension Z N O GEtW R A—{ELEUE item - DUETTEE - BREANBEENHIE -
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Dimension 1

Variable — Dimension 1

Variable

Dimension 2

Dimension 3

IR & 2 (Variables) RV TELE

BRMEEFIREZNZO T - BZ2RAREZ ZBEEEE - SEITIHR
B ENEERE  VRASEBIEBINEMREBNARZETNEN - BIZBIFREH
BB -

4.6.3.1 k& E(Dependent variables, DV)

EERZPNHE R (effect) BRI R BEE  BRETLBE)S=NIENT R LE-
— R Y B EEZEN 2 % 2(Dependent variables, DV) ~ 212 % ] (Criterion variables)
S EEE - RERN BB ZHAE o] DI T KRB E BE BB - BRI o] DIZEREM
SHEEZEULFEAKEHNEEE - AN HEERA R EEBNITES SR EZEE
MEHEMNNES  HPESEHABITESBREEE  BHNRESERIKESR -

< 2 (dependent variables, DV)iBE BB IR (FE) - &F&(response) ~ TR RIZE R -
mR - FPEER - £ERl(criterion) FRFE

MRAFMEENREEHREHREHIREER)  NREBTIEEE - BRI K
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B - I REZEERIERESERE - REFENHREHNHEHMEBHRT ? RERE
& ?

BB RBHPARUENEREHIKER) BERERFEBEMRAEE  HEERM
EHEE  HESH  BWE wEE BEESME - BAOES 78 B £EE-
ITRROE -

EARWMRZERES - BIREHIKER)B BB —EL L -

\

T_J‘EE %M%EPR?EE} & | (Cause)m%Z_EE BREE - MWEHZE 2<<<EEEE%A§EL‘,{;?HF§JZT;T%1’E

=oan

B —

B % 2](independent variables, IV)BE BB RIIRE - RIE(stimulus) - B2 - FERIZ
JR ~ AITE(antecedent) ~ #Z#E{F(manipulated) * FERIZE (predictor) E4F 4 -

4.6.3.3 FENE E(Moderating variables, MV)

HREZH N REHZEREGR  EERAFEEENEE - BAAMEE - TEEH
(Moderating variables, MV) « & E 215 Moderator ° B7E
AENEE BRI M)  BERHREHNTEREAR - offA8E _(BI)EEH
(a second independent variable) - ¥R [RR BE B REH Y BNBEGRBEBE M 2 E8E

Bl . FEERBRERRRBEMNESARED  RERNESSEZEHIKER) &

EEAFHRWARBEESE - RIEZRREH ZENBGRNOT :
BEE R

B A1 AR AR 75
BWA FETERS

HEBE(EAFIRBA) KSR (FERIRISRNERS ZE - 35—
EEHFRMEE)—EERAN—FTE - IROAESHARHEH  EES
REEREFE - SEERNRER - ABEEAFHIRRANSE - HEHER
BB ERERE  AMEATIBRANSE  HERKRBHORMERSRS
EREHAGR) , EERBRNRSR - BAFEORRANSE - SRR
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AN HERRRENEMNER - AIB2% - REFMASHEE ZBNE G
o
BEH R 2]
& A5 AR ER AR 7%
B A FRAHETE

EEYERNEHNER - IFREBREMNER - MRER - TREN - BEMEEML
famamiE - —MRMES - JERBA/EEZHE  HHERERIERNFEMLBEANEE - M
ARSEMMEmAOIKE - RERAMAERR - BRUEMRBENZOEH - MRS HHEE
BHE  HREFEHFEZLLR)\NERE - HER - RARSEIERBKRE - IR
AR FEERS -

ERANCHFENMRAREBT  NERAIRREM R RRICERAEHLEEM - &
FEENAE—RERIBETON - BRBAOZLEDHBEEER - 2RO EARREEE
HER N BEREREEMENEG - BEZ2HEINSREE - In@RXNBERBGE
HHFRHEME -

4.6.3.4 P EE(Intervening variables, IVV) + 7T &2 (Mediator; mediating variable)
fEE B 9T (empirical research) - TR BEEZEKEH VE - NEESHAREGREE
SERMNANERERE - B8 PNEHEFEEFEHE - WREIRF - ReERERINETS
HARRIRER - DA EHZE—FEE =2 Fl (conceptual mechanism) - ETEBE
(independent variable) A58 & % 2l (moderator) £1 {k % £{(dependent) I 52 £ -
1008 7 2 2 80 #6 6 B B #% (motivation)  B& [E (attitude) * & [0 (intention) * FC &
(memory) ~ FN&#(knowledge) ~ FFl(trait) &4 (personality) ~ fB1E(value) * HHE (expectation) °

£ £ (intelligence) * B8 (thinking) * E2&(learning)% -
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HEY h1 B KEY
BB R BRI
52 > o2m P EES
PN EUBBSRBG DT ERE - SEUHPNERNTE - PN EREIKE
BOTE - & BABHTRLED - HEURU PN SYMIHOLYRRIER - 5

BSERAET DITREE -

Mediator £ & 3 &k

Caruana, A. (2002). Service loyalty: The effects of service quality and the mediating role of
customer satisfaction. European Journal of Marketing, 36, 811-955.

Mediator
/ Customer satisfaction \
Service quality p Service loyalty
Independent variables Dependent variable

Bergh, O. V., & Vansant, G. (2005). Food-related personality traits, food choice motives and food
intake: Mediator and moderator relationships. Food Quality and Preference, 16, 714-726.

1= ﬁf‘-‘%ﬁlb&% FLmTﬁEE%’ f%%%(ﬁEZ%ﬁZ)Zl%(ﬁ%ﬂ)W = ZE&QW?Z%&ZF‘?

(independent Variable)EJZ, 74 8 % 2] (moderating Variable)}"?uf@ Ef@zﬁﬁﬁﬁ/ \%}ﬁﬁx _JZHFB?\
TR EE I - ERENMRBE D - BEEIMNES M RAEBIIERRERALS
N E - BB IZ2HRE - F MEREBZENINEEE G DIBEHA T
¥'ﬁﬂ%Z%%T%ﬂﬁﬁ%%’f%fi@]gn%ﬁ °

ANAE 52 2 O] DU B 2 2 (independent variable) 178 & &2 £l (moderating variable) 2k & £
(dependent variable) Z BB % - BAISPREE X/NSERE -

Yl % 2/(Control variable)
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T8 £ 2{(Confounding variable)

EXEEEE  BEEARIERNEZEREEIMTE - WEREH =B LNTEH
BERIAE ’x‘ﬁUE(mtemal Vahdlty)2 °
BRZED 7T 2 % (intervening variable) X 1# 2 12 £ £{(confounding Varlable) HORTE" T

B2 (confounding variable) ; —mFEALERZ 0L - )RE—BEEN L ER APV ER

""""" % 2] (Latent variables)
EAPATEEENSNEE  NEESE - BROTEFSNRE R (factor) °

ShEEBYE T E Bl (Exogenous latent variables)
@B TSR AT AEMEERIREES -

A ERYB7EE E(Endogenous latent variables)
B HENAEMEBRNREE -AEMARBIEXAHEMEHNTE -

S EEERREER

Cooper, D. R., & Schindler, P. S. (2003). Business research methods (8th ed.). Boston: McGraw-
Hill. RGM5cEE - EEREE

Sekaran, U. (2003). Research methods for business: A skill building approach (4th ed.). New York:
John Wiley & Sons.

4.6.4 1+51Z(Indicators)

S5 concept FIAZB N EMR - FANE Tﬁg‘ﬁﬁ‘ MRS T © F512(indicators) B AR
% Z(variable) O] LI B FE(FCRIERIE D - AU : " ER A ZE (resident-friendliness) 1 B
construct B#K - " B &)3Z E (interactivity) s BISEE E(variable) B4 - " HE I HAFHORE LT
S 15 [0] B I 8] (mean response time) 4 B 1512 (indicators) @ 4R

Indicator A item BREFE(EUHEEEBRWEZ -

"NEME ~ WEBRE (internal validity) : EERIATTET - EE(BFEEWREZREALE
HEZHERESHMERNEE - AL ERRMEGNHEEBRED  REZBERNTENE
HEITH SRS BNEE -
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EAITHRNBESD - ETE A B REE R (concept) MBAE (construct) B A BB =
BB - & VER—BUERIR A ER - WIEETTER (definitions) Wi - DI —BRMERGL -
TE % (definitions) X O] 73 23 11 = 2L 7E 2 (Constitutive definition)F## {F £ i £ (Operational

definition) M@ /E R -

4.6.5 52 B E & (Constitutive definition)

#H¥IFFE concepts BRENERAT - MEERFEPRIMBRM G NMERE - (IAHIEE
# (Constitutive definition) * ;= M XE & (Conceptual definition) - X F& M TE £ (Literary definition)
SY B¥ B2 7F F(Dictionary definition) ° 1% 8k E Z IR (concept) ik iE MR R IR H R A0
NXFRGM - FEITAB D HT/5(content analysis)fF - conceptual definition ¥1 /R iff 5T E R AU B
AERIEE -

B ERREREBEELEBHEHIEER (concept) 2R Hi it E— 4% F 1 = (concept) ; B
L5 R o I2ERAA RN ZENREM Z(concep) BHIRAR - IRAFEESREXE ; 1
(force) 5 iR E = (mass)x IR E (acceleration) - EAL ERE D EN B EXANRER U ESE

- JBEE AT EREZNER -

Bl
#(B (education) B construct WEX - AIIER BN R ERNEBIRIETD - FIESOH
AR E BRI EE
"RRE L HBIRAEER " HE-RAMEAANSIANN R EED . LIEERER " RE
@, A TR, MEBERRE "TEBRE -
"# R (ideas) s MREER " BIEE E(intelligence) * &% (preference) 7 (knowledge)

=2 o'

M E A (tolerance) | °
"IRFEmE . BRAER TR EESHAENRYE  BEESRBENNE  mEZ
BEEEIERS - B "HE ., M " HE, mEBSZRATE "RERE .-
"mEERE MREER " IRERENTARE - AFLTAREEESEGFE - B
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R—ERRZBEZE— B BE AR mEE - i a—E 0 ERRECRR - &1
18) %9 an h# A GE (Commitment) WIB E38712 1 - BH " T AKRE A " mkEEGE ) ME
BERASRE " AR R E

Service Attitude
We defined the service attitude according to Larsen & Bastiansen (1991) as "The tendency
the service behaves when they contact with customers."

Personality Traits
We explained the personality traits from Albrecht & Zemke (1985), and Stum & Ronald
(1990) that involves social skills, self-esteem, knowledge and service ability.

Organizational Culture

Dyer (1985), Barney (1986) and Robbins (1996) defined and concluded the organizational
culture this way: "The outcome, viewpoint, value and assumption correlate to people in the
organization." The research supported this.

MEHERLE "ER, 27  EEREEBEREEZHIANS 2% BE -

4.6.6 ¥R{EBYTE & (Operational definition)

EEBMRD - BHSWIESRIEL  BRISTUES—ESEIZC (scores) - LHET
S MFEIRIEE H(operational variables) - Bl : FABIZHEZNERBENEBLT  EE
BB 2B (education) IR E(LFIE -

BF—EMM(BRIOBRFEZER  RTHBEEFRERA /TUUERBERFEHMR
(construct) - WFEIL 45 E MR (construct) TN EIR S 2 FERENEE - SEEIER
FigipIR R B EEER L EENREE - B AEBEEEIE 2R (construct) -
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SUREMEFEHATNEN  UEMREURIEEEREEER -

B8/ R (construc) WIS R ERFAEREIENE - ARBE/ME TEFEE.
(Operation) ° T B#{F{E s ZRBIFBRER NR - Wi HZ B IR/EEZ (Construct) #5855l
FAtiosE - BOFrER TEEE. -

4.6.6.1 #E{E{E(Operation)
28 T®RIEL) WA BB NIIEFRKFESLERA
A KIBR S 2700 S BIRETIRIEE -

ESAFEZEENEMNERER  KIBIRENBM X BER S NARELSR)  JHE=2
HREEAMEEE AR MNRENENR  SEZRENEMEBERAS  EMER
A FREE FHORIEFAEES -

BEHZEBEMEXRER  HE#H ﬁﬁﬁi"

CHEEETHIT - BMMEEE 7HA

DIII’

4.6.6.2 BIFIEZ2 &5l
BMatER  TSRBORENRER
BIEMER | BFELBIH R - BEEESICRENRE

WMaMER  "XELEE D
BIEMEE FHERERAWA - FHEXREOSZAAE

4.6.7 Proposition vs. hypothesis
Bm;ggg(@ﬂ E5E - FmeEh > )

BV E R Z /AR concepts Z BRI - Proposition & BRI AE concept 72 &
RIBAE -
HEBMEZTERE - =R (Construct) ZERIEE % -
B.7E Proposition P& e A BN AAET 2T EEEE -
CHMREEZBRZIERE - X (Construct) @ KIBEMFRNEEEZE  HEHBESWEFL
(Operational) » fEHZHIERE - M ZEB(ER O =0EE -
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mEa8

Hypothesis(#ff 7L {RER
7% Proposition FEER Z R A TVETRAMUNER - HEREBUNGFETRE - RE2R0M

MR - BAEER - RS

Theory needing investigation: a tentative explanation for an observation, phenomenon, or
scientific problem, used as a basis for further investigation.

Assumption: a statement that is assumed to be true for the sake of argument.
A ERFMMREM O I EMREE N MR DI =N R EE B % -

B AR E AR LR v BN & ol I E#ERE
Proposition
Abstract level (Concept A ) =( Concept B )
Empirical level Hypothesis

‘ Variable A M Variable B ‘

4.6.8 TR FE{iRE& (Research Hypotheses, working hypothesis)
BARKEENERMSER - KIBERISERREE) B EEE BRI %G - DI
FERE A VR LR - s B BRI REERGFENIRN - o LURIE S B0 B Rt R
2% (supposition) =k ¥l (conjecture) ©
EERERONAREMRBRETIIEN 30 - ILAFFREE (hypothesis) BB Al
% A 32 5 (theory) °
AFRFIRERRIE R - BRSSO ~ HEIER R B RGEEIE - BRIRm
MREE -

BRI FRA ST - —RUBEQRE -

EE#a ]

ARG BT FT (iR EZ (Descriptive hypotheses) : {UFR M HER AR (R - RGN E — R EEZBI(FIR)
ZFE ~ KNEE) ~ BEGEAN) 2 BL(2 1)V -
Bl
SEMERSTE 10 BREREB)HEITN 65% °
MLERESE 10 BIERREE)IJZES2 % -
KL RS 2B TR ERERERTIE 60 % °

B.BA % M AT T ERE% (Relational hypotheses) : i & 18 17 £ 81 2 B S 1845 & B R R PR -
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1H B 8% i T FR5& (Correlational hypotheses) : 1HEAEA{% (Associational) : R 2R
BFEMNIRIE - 1BIRP - SHESR VE—HLEFEEHNIER - EEHﬁﬁTﬁHE%
FNEFHESS—ESENFE - Bu2EHE R VBRI %= ABHR -
BERNEM X BERN ST AR BN R ES 2 A 8 7 B 1HE f’{
AAAMEE I ZH —EEENIEE  MEH  EREFENIREE -
FHLEE R (40 BRI )RV Z 2 Ih e 2418 i 35 i B B R S R e 3RES & (40
LR -
MR AENEEEHRIRERRERREUEREEEENRTE  B2R) -

Customer loyalty is positively related to satisfaction levels.
Recommendation is positively related to satisfaction levels.

BEENRRE - BERBE MR R (Explanatory/causal hypotheses) : & R B %

(Causal) : EARB AU —EZ 2 (B2 2 : independent variable, IV; cause
variable)f)F TE L B B & #1553 — B2 BI(ME 2L : dependent variable, DV)E4EH
&E’J%g EMRAKTPEERTAZEB/NEE - BES HERFES
wWE  TEFEREHASTIEZEW -
%E$i’=]ﬁ”ﬁ[)\(§ﬁ§ﬂ)ﬂ’ﬁmﬂﬂ e P e N AKEEmVBMNERIK
BE) -
HRERNRNBEER)TEEUENEERERRBENBRIKRER) -

Restaurant image has a positive effect on customer satisfaction.

Customer satisfaction has a positive effect on behavioral intentions.

The intensity of the relationship between the destination’s image and service
quality is moderated by the tourist’s need for variety.

MRBRERV AR

A RBREM S B TR B 5T -

B.7tAR - SRl S E B EAE M ENE% - M—EZEM—EEE BER% ; W—
B HAM—ESE rERER% BB BMIIRRRE -

CIREEBEENMIRRKET -
DIRHIEESMRERNE R —EAS M E A AR ZEE -

W ERERAVER EIE S
ARFTEMEEN -

53/E H45E



5/22/2022 10:42:17 AM
BRMBRAEES ARG - KN D - BERAMREE ZBREEENED) -
R R EMREE BRI E - BEEE -
EERAREMABRRS - WARHBRESH ZBMHE BB MR DR -
RIRAFUIERES ~ B B R0 8 A — AR 14 BR 40 A& O] LUFE A (deduce) L R AR BT S5 RS RERUAR T

B.EmolBRE -
fre BIEBEA SN IRMEATTE -
AFBERECKEBBMAZEIN(LR)NEE - EimzliB -
oILlE B ENBREERNFEHRRNERS -

C.L F(HEHMIEEES)RFEE -
R ELLH F(EHMEEEZ)EEBEEAN  MEBDEK -
MR ELL S F(EHMEES)ILUREEZNSEE -
MR ELLH FEMRERESZ) I URESENEEREES -
MRRREEE - FERDRRAIREE -

MEERZFE EREREES)

AT RER FE SR Z /B A (Parsimonious) * )& Mfi(precise) ~ B EE (simple) - ¥R HIRANE
AR E R 5 0 -

B.Concept EBERIRIFATER -

C.A IR Bt i /R B A5 0] B8 M (Testability) - DRI BAET D7 AR NI S -
D.

EMRBRESHBAEMNM M I HAERE -

FATRIRERIEBES0 St B FTIT RAVERE - REFR AR A -

G.Eﬂ%ﬁ;ﬁ EZQ%LEﬁ@Z@ﬁ(Loglcals1mp11c:1ty) BEEREE —BEIIRS - A
Hh %

H. W F R FE LA 2 1E(Quantitative) sy O] E{EAVBL AR PRI - ERABAST TR AEERE -
LM REBREEEESNEEMNRER - IEE5|BENHR

—

!

F
F

ERMRABRRERS ZXRMIKFEITER)
Ryu, K., Han, H., & Kim, T. H. (2008). The relationships among overall quick-casual restaurant
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image, perceived value, customer satisfaction, and behavioral intentions. International
Journal of Hospitality Management, 27, 459-469.

Alcaiiz, E. B., Garcia, . S., & Blas, S. S. (2005). Relationships among residents’ image, evaluation
of the stay and post-purchase behaviour. Journal of Vacation Marketing, 11, 291-302.

Castro, C. B., Armario, E. M., & Ruiz, D. M. (2007). The influence of market heterogeneity on the
relationship between a destination’s image and tourists’ future behaviour. Tourism
Management, 28, 175-187.

Eusebio, R., Andreu, J. L., & Belbeze, M. P. L. (2006). Measures of marketing performance: A
comparative study from Spain. International Journal of Contemporary Hospitality
Management, 18(2), 145-155.

Beerli, A., & Martin, J. D. (2004). Tourists’ characteristics and the perceived image of tourist
destinations: A quantitative analysis-a case study of Lanzarote, Spain. Tourism Management,
25, 623-636.

Ladhari, R., Bruna, 1., & Moralesb, M. (2008). Determinants of dining satisfaction and post-dining
behavioral. International Journal of Hospitality Management, 27, 563-573.

Tsiotsou, R. (2006). Using visit frequency to segment ski resorts customers. Journal of Vacation
Marketing, 12(1), 15-26.

Petrick, J. F. (2005). Reoperationalising the loyalty framework. Tourism and Hospitality Research,
5, 199-212.

Aksu, A. A., & Koksal, C. D. (2005). Perceptions and attitudes of tourism students in Turkey.
International Journal of Contemporary Hospitality Management, 17, 436-447.

Chen, Y. J. (2007). Relationships among service orientation, job satisfaction, and organizational
commitment in the international tourist hotel industry. Journal of American Academy of
Business, 11(2), 71-82.

Chang, C. P. (2006). A multilevel exploration of factors influencing the front-line employees’
service quality in international tourist hotels. Journal of American Academy of Business, 9(2),
285-293.

4.6.9 5@ (Theory)

M5 (theory) B — R AU TR (hypotheses) FT g AU AIR 45 18 2 45 (B8) - S5 —1EEK
ZUEA TR R 5% (hypotheses) I FT A E M= (concepts) » i o] IR B MEEARWERER
Z—EHURMRGRA - EREINEREEEA - B MERERNERNRESHIRR R

SREERERAREMEPHEZNIER - WARNBRZAERSER - £5/FH4
FARIERES - WASEREREMRNBRNIRGE - TEEMINRVETERES TR - B -
R E—EHN - SFRENNBEZER - O RENRIERMSERIINERE—
- ERMABVNREIAE -
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Abstraction \ Theory \

S

\ Propositions \

Concepts || Concepts || Concepts

| Observations |

A

Reality \Objects and events\

FE5R (theory) ER B FERR5% (hypothesis) V=5 - —fx iR B ICEER - HIZNEZRS
SR CBREG - TRERREBREEME B BEE R NEREH Z BRI (propositions) °

ERmERMRNEZS
AEROLEMRNZRERERE/\EE -
BRI LIS I EMAEERZEARINE -
CIEMR I LUE R FRAIR AR B 8 -
DS I ENERRESHRENSEMFTEZEREER -
EXEmER S EM R REFMBNAE - BB EEHENHE -

4.6.10 #£3\(Model)

EI0(Model) 2B 1B 8 FAEC 1 BL AR HE R F3 A PR 4t (represent) 3R 22 » #& T (model) O] LUK TE
ERHERERAFAA—LEMER)IEERAN—ERGEHERL B 2RI 1T
5 R INBERY AL -

R FRAY = 52 - R (theory) R B 2 #2 % (explanation) R Z ; I (mode KB B Z
B 2t (representation) — LEIR R AV RE A -

4.7 tRFLE&ET (Research design)
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AFHIRREE
T R =
R (R R E
BRARHIRTT A
mixE@EE)BEE . A-S K-t ¥
BB
BRARA/N
B EE BUEEH)

B.E&&E
SRFEHRF VB DA Z R
AR - BEEREE - EKE
[ERRBERE  RMFEAERP - BRBEE - WERE
EE  ABERN—BMEIREN
WE RS TEALEMRIENRERE

8 MRt DM 73 IARRE

A R AR ET
BARDH - EPiIBE - BPiBS
B.iERm AR ET
WS DT - MR - SRMEBERTE - FHRE ~ +-187E - ANOVA
SEBEEMDN BRI - EFOW
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The sector of ecotourism is growing at a fast pace with an estimated yearly growth rate
of 20-34% since the 1990s (The International Ecotourism Society, 2006).
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